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1 Summary 

This Work Package aims to ensure to reach the largest possible target audience while advertising the project 

results. For this task appropriate communication strategies to target different stakeholders will be presented.  

Dissemination will be coordinated by ACTIA, with the high involvement of FIAB, UNITO, LVA and all partners. 

Dissemination objectives will be to reach the targeted groups in the best manner to present (i) the objectives 

of the project, (ii) the breakthrough training developed during FIELDS project, (iii) the sectoral skill strategy 

and its applications and impacts and (iv) the European Community financial support. 

Because of their reputation and current activities, partners have a strong dissemination force and will integrate 

the FIELDS project in their communication strategy. Partners will lead all necessary actions to present the 

project to the different targets by generating material and communicating this through appropriate 

dissemination material tailored to the needs of the various kinds of target groups. The fact that many partners 

are umbrella organisation or representative association will also help to reach each target groups. 

 

2 Description 

UNITO designed and developed a project website (in collaboration with an external web designer) within the 

first six months of the project. It has been created in English and will be translated into the 9 other project 

partners’ languages, specifically: Dutch, French, Finnish, German, Greek, Italian, Portuguese, Slovenian and 

Spanish. It provides an overview of the project, including partners, work plan and packages. Public deliverables, 

communication and dissemination materials will be available for download from the website. A suggested 

structure for the site is the following: Home, Project (overview, partners, project development, deliverables), 

News, Events.  

https://www.erasmus-fields.eu 

A hosting plan will be purchased for 8 years, to ensure the sustainability of the platform 4 years after the 

project’s end. A domain name will be bought. The website will be updated periodically throughout the lifetime 

of the project, including 4 years after the project has been completed, by the UNITO Permanent FIELDS unit. 

Web analytics tools will be used to monitor website performance. 

It is expected 20000 visitors in the home page of the website. 

 

2.1 Overview 

The first draft of the website structure was circulated among the partners to receive their feedbacks. 
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In home page includes the project logo, the European Erasmus + logo at the top left; the project title is in the 

middle of a picture representing agriculture, sustainability and digitalisation. Behind the picture, a summary of 

the project is given. 
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The website is composed by 6 main pages clickable in the top right and other 4 pages clickable in the middle 

of the home page: 

 

 

Scrolling down an overview of the databases, the survey (task 1.4), newsletters and dissemination is done, with 

a button underneath that refers to the specific page: 
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The databases are linked to those created in the management portal. 

 

Behind that, is given the description of the main project sectors: Bioeconomy, Digitalisation and Sustainability 
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After that, all partners logos are shown linkable to their organisation website. A specific page has been created 

with a short description and the presentations of the partners. 

 

In the lower part of the home page the Organisation/Stakeholders map created in the management portal is 

shown and it will be constantly updated: 
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At the bottom, the contacts and other details are provided, included the link to the social media: 

 


